GUIDANCE FOR PREPARATION OF 

CASE STUDIES ON COMMUNICATING EDUCATION REFORMS

Background:

Case studies on communicating education reforms in Central and South East Europe are being collected as a part of a larger Resource Pack on Communicating Education Reform, which is coordinated by the Open Society Education Program – South East Europe.

Case studies should aim to provide information on local experiences and lessons learnt in applying different communications skills and techniques (i.e. building public consensus for accelerated reform, dealing with ‘crisis’ events, using PR-marketing agency, campaigning for social change, role of a Ministry of Education  communications director etc.) on the issues specific to the education change.

Case studies shall be primarily used by the communicators in state institutions and in the civil society, but some of them will be available to selected journalists as well.  

Case studies in English languages will be available electronically on Internet and OSI Education Support Program  Black Board website.

Structure:

The case should consist of four parts:

1. Case Background - Relevance: A short introductory paragraph indicating the relevance of the case to the wider debate on communicating education reform

2. Case Description: A mainly descriptive component which tells the story of the case – what, where, when, how

3. Analysis: A review of key lessons learned and suggestions of ''good'' practice and ''bad practice'' to avoid. 

4. Contact information  of resource persons associated with the text.

Length

1000 to 2000 words

If number of words exceeds 1500 words, a half-page abstract is also required.

Language

Case studies must be submitted in English. Local language versions are welcome, but any translation arrangements are the responsibility of the author.

Deadline

Draft case studies provided up to: XXX

Final case studies completed up to: XXX

Payment

100 % after the delivery of completed product.  The author will be compensated a lump sum payment  for a full length case study up to maximum amount XXX USD.

Additional notes

* If the communications component of the project/event/program that you are preparing a case study about included TV spots, radio jingles, promotional films, logos, posters, stickers, flyers, or other materials, we would like  to encourage you to enclose either a hard copy (document, VHS film, etc)
or  an electronic file of the promotional material.  Those materials should be provided free of rights - with a permission to be posted on the Internet.
*We would also like to encourage you to provide photos accompanying the case study, if any are available. Please provide the name of the author and information about royalties.
* In addition to that, if there is any outstanding media coverage that is either very positive or very negative on the subject of your case study,  please enclose it in hard copy or electronically, but in your native language only.  We will  link it to the study, for those site visitors that can read your language.
* In case where you have to mail hard-copy materials, please contact OSEP-SEE  as regards the reimbursement of costs.

For further information, please contact OSEP-SEE

 osep-see@zavod-irc.si
Tel: +386 1 548 37 70


