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1. INTRODUCTION

The Survey on Communicating Education Reform, prepared jointly by OSEP-SEE and SEE-ECN is a part of Communicating Education Reform Resource Pack that is being developed by OSEP-SEE. The Resource Pack draws from OSI experience in education and media development and is designed to assist agents of change in the education reform process.  

Before we get to the analyses of results of the survey, I feel it necessary to present the background of developing it to enable appropriate reading and interpretation of results and thus avoid possible misunderstandings later on. The basis for a survey was a questionnaire, developed by Mrs. Teja Rek (OSEP-SEE) and Mr. Nebojsa Radic (seminar facilitator). Objective of the survey was to obtain the information on communicating education reform in SEE, or even more precisely: (a) to obtain information about public support to the education reform in respective country, (b) to obtain information communication effectiveness and capacity, and (c) to learn something about Stakeholders’ habits and existing media market. We intended to implement the survey by sending the questionnaire to each SEE ECN country node in the region, which were asked to complete the questionnaire and, if necessary, to even implement their-own small size survey. This was particularly important for completion of some open–ended questions, where we thought some additional research might be needed (data analysis, interviews...). In regards to that, we instructed the country nodes to make sure to provide the source of the information and the methodology used to obtain information, so we can know whether the answers are just the opinion of respondent, or he/she interviewed a number of interviewees (how many, whom?), or it is based on media monitoring, secondary research data, or something else. 
Questionnaires were completed (during November, December 2002 and January 2003) by: 

ALBANIA:
Bardhyl Musai

CENTER FOR DEMOCRATIC EDUCATION

Date: 29th November 2002 

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of Center for Democratic Education”

BOSNIA AND HERZEGOVINA:
Dženana Trbić

OPEN SOCIETY FUND BOSNIA-HERZEGOVINA
Date: 16th January 2003 

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of Open Society Fund Bosnia-Herzegovina”

BULGARIA:
Tatiana Markovska

NATIONAL INSTITUTE OF EDUCATION

Date: 15th November 2002

Source of the information and the methodology used to obtain information:
“Questionnaire was completed upon the consultations with the representative of the Ministry of Education and Science - Mrs. Sofia Dimitrova - Director of Secondary Education, Directorate at the Ministry of Education and Science.”

CROATIA:
Iris Marušić

INSTITUTE FOR SOCIAL RESEARCH IN ZAGREB  - 

CENTRE FOR EDUCATIONAL RESEARCH AND DEVELOPMENT
Date: 5th November 2002

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of Institute for Social Research in Zagreb.”

KOSOVO:
Jami Koskinen

KOSOVO EDUCATION CENTER

Date: 21st November 2002

Source of the information and the methodology used to obtain information:
“I had a sample of seven people out of which most represented Kosova Education Center. I find this staff very updated with educational issues happening around. Also their understanding has proven to be quite sophisticated and realistic. Additionally I had two representatives of MEST among the sample. The data and opinions I collected varied a lot, so the answers I gave to the multichoice questions were averages.”
MOLDOVA:
Gremalschi Anatol

INSTITUTE FOR PUBLIC POLICY

Republic of Moldova

Date: 5th December 2002

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of Institute for Public Policy and based on media monitoring.” 

MONTENEGRO:
Ljubomir Kovačević – Head of the Inspectorate for Primary School

Goran Terzić – School Inspector

MINISTRY OF EDUCATION AND SCIENCE – SCHOOL INSPECTORATE

Date: 15th November 2002

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of School Inspectorate”

ROMANIA:
Ligia Sarivan and Nicoleta Bercu

INSTITUTE FOR EDUCATIONAL SCIENCE

Date: 29th November 2002

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with experts of Institute for Educational Science, or otherwise noted.” 

SERBIA:
Ana Pesikan

EDUCATION FORUM

Date: 14 February 2003

Source of the information and the methodology used to obtain information:
“Answers are given upon the discussion with other experts”
Looking to the list of respondents and organizations and institutions that provided the answers, one can quickly conclude that they are almost all NGOs (The exception is Montenegrin School Inspectorate). This, of course, must be taken into the consideration when reading the answers, since it is clear that the Ministries of Education in the region would probably provide us with different results, if they would be more closely involved in the survey. We felt, and we still do for that matter, that NGOs can give us more objective feedback than the Ministries, whose answers might be ‘contaminated’ by the wish to present things in somewhat better light than they really are, or by arguing their good intentions instead of real and actual effects of communication, which, unfortunately, are not always fulfilled. However, at the same time it is hard to argue that results we did get are entirely objective. If nothing else, because we left to respondents to decide which methodology they are going to use (whether they stated their own opinion based on years of experience working in the area of education, or they made an interview, or several interviews, or something else), we ended up with answers, which, at least in strict scientific terms are not entirely comparable. To achieve that, we would have to develop much more scientific approach to the survey, for which we unfortunately didn’t have neither time nor resources.

Because of stated reasons some of the answers particularly to open-ended questions must therefore be interpreted simply as collection of opinions and impressions about communicating education reform in each country. Once again, main objective of the survey is to identify main weaknesses and strengths in communicating education reform, and thus help identifying major common problems, which can be solved only with joint efforts of education NGOs and respective Ministries. 

2. SUMMARY

A. Research data on Public Support to education Reform

The first set of questions focused on somewhat general information concerning Public Support to education reform in particular countries of the region. It was a bit surprisingly to learn that only 3 out of 9 respondents are aware of any research done in their country showing public opinion about education reform. Results are implying that this kind of a research was never done in Albania, Bosnia-Herzegovina, Croatia, Bulgaria, Romania and Serbia.
B. Communications Effectiveness and Capacity

Next, respondents were asked to provide information concerning communication effectiveness and capacity in their country. Some of the questions were additionally divided into two thematically separated clusters – first, asking about the communication effectiveness and capacity of the respective Ministry of Education, and the second, asking the same questions for education NGOs.

According to the answers, in general, communications of the reform aims, achievements and problems everywhere in SEE played more or less important role in creation of the public perception about the reform, except in Albania and Serbia. But, notable, only Moldavian respondent estimated that education reform communication has been successful, while Albanian, Bosnian, Croatian, Kosovar and Serbian explicitly denied that.

In this regard, analyzes has shown that in all countries, with exception of Bulgaria, reform wasn’t well explained particularly to parents. Somewhat better situation is with teachers’ reform understanding, but it seems that only Kosovar teachers fully understand educational reform process in their country. Apparently, the reform was appropriately explained in plain and understandable language only in Albania and Montenegro, while it definitely wasn’t in Bosnia-Herzegovina, Croatia, Kosovo and Serbia. The rest estimated that it was neither well nor bad, but somewhere in between.     

Although we were asking respondents to identify main weaknesses and strengths of this communication, almost all focused on, and stressed only weaknesses, which could be pretty significant information by it self. Most common weaknesses listed here were:

· Public campaign does not provide different sorts of information to different groups in the audience, for example parents, teachers, students.

· There is confusion and lack of understanding of the substantial issues and concepts in the reform. Very often public focuses on only one aspect of education reform, while the key themes such as framework curriculum, evaluation, etc. are not recognizable at all in media coverage.
· Lack of specialized TV or radio shows and newspaper supplements which cover educational reform.     

· Insufficient level of news reporters’ understanding of education reform. 

Next set of questions examined MoEs communication effectiveness and capacity. First we wanted to know, do SEE Ministries of Education have a professional communicator? It turned out that only Bosnian, Moldavian, Montenegrin and Serbian Ministry of Education do not have it, whereas the rest of the Ministries do have it, but his or her title varies from country to country – most often title is Public relations person or officer, but it could be also Head of Information Division, Advisor in the Communication Department and similar.

Then we invited respondents to estimate how difficult or easy one can obtain information from a Ministry. Evidently, asking for information from a MoE as a citizen is quite difficult in all examined countries, especially in Bosnia-Herzegovina, Moldova, Romania and Serbia. For a journalist or a researcher it is much easier, except in Moldova and again Bosnia-Herzegovina, where this is apparently still difficult. Usually, the best way to obtain information is by telephone or by e-mail), while seeking information from an information office apparently is not so efficient.

Respondents confirmed that majority of Ministries have a website, the exceptions are Albanian, Kosovar and Moldavian Ministry. These websites, although usually intended for teachers, pupils, parents, researchers and journalists, are however not updated very frequently, with the exception of Croatian website, which is updated daily. We tried to find out somewhat more detailed information concerning the content they offer, so we asked respondents to estimate what portion of the website (in percentage) is devoted to Public Information (information that taxpayers have right to know) and what portion to News about the education issues, reform, achievements, problems, innovation, etc. Unfortunately, we didn’t find any pattern in answers, as they varied greatly. However, if we combine the results into one average ratio, we can discover that the latter segment in average represents 75 % of SEE MoEs websites. In addition respondents assured us that the Ministries generally do use other tools in communicating educational reform, such as organization of conferences and round tables, developing manuals, bulletins, billboards, etc. 

Interestingly enough, there are great differences in given answers to questions concerning education NGOs in the region. Apparently, Bosnian, Croatian and Montenegrin education NGOs do not communicate very effectively, whereas our respondents from Bulgaria, Kosovo, Moldova, Romania and Serbia like to think education NGOs in their country do practice effective communicating. These answers correlate greatly with the answers to the next question, whether NGOs in general have a communicator – PR person? Common sense suggest that effective communicating goes hand in hand with PR person, so it is no surprise that we found almost the same distribution of answers as on previous question: NGOs in Bulgaria, Moldova, Romania and Serbia usually have PR person, while this is not true for the rest of countries.   

We wanted to know, how hard it is to get the information from an NGO working in a field of education. Even the superficial reading of results clearly points out first conclusion: it seems that it is certainly much easier to obtain information from an NGO than from the Ministry. (Of course, one might quickly point out that results would be diametrically opposite if the Ministries would complete the questionnaires, and whether I like it or not, I have to allow that possibility too.) Be that as it may, if we examine the answers closer, we can see that obtaining information from a educational NGO is usually somewhat harder if one presents himself as a citizen, in contrast to a researcher or journalist.  

Educational NGOs in SEE in general have their own websites. According to gathered answers it is also clear that NGOs update their websites much more regularly than Ministries. With regards to the content of these websites, we found out that most of them share the same topics: basic information about the organization, programs, news, projects, etc. Except in case of Croatia, education NGOs from the region, much like the MoEs, usually use other tools (such as organizing conferences, round tables, etc.) in communicating the educational reform as well. 

C. Stakeholders’ Habits and Existing Media Market

According to results, mainstream media and in particularly conferences and round tables are by far most important source of information that influence the opinion of main education change stakeholders. Mainstream media is the most important source in Albania, Bosnia-Herzegovina, Kosovo, Montenegro and Serbia, while conferences and round tables are the most important source in Bulgaria, Croatia and Moldova. Interestingly, besides these two, no other source of information was marked as most important in any country. Further investigation of sources of information relieved that Kosovo and Serbia do not have any regular TV or radio show that have an in-depth coverage of education issues. Further more, according to the survey, in Croatia, Serbia and Moldova there is none newspaper that have regular educational supplements at least once a week or once a month.   

It was interesting to see how our respondents estimated work of media and reporters, who cover educational issues, especially because insufficient knowledge of reporters was one of the main weaknesses of communication stated by respondents. In line with this assumption, respondents estimated that media have mainly weak understanding of the issues surrounding the education reform. The situation is a much better with specialized educational media, as more than half of our respondents estimated that they have good or at least average understanding of the same issues. However, asking about the reporters’ experience in covering educational issues, vast majority of respondents evaluated it as unsatisfactory or weak. Further more, every single one of our respondents stated that reporters need further training and resources. 

At the end of questionnaire, when asked to add a comment, suggestion or recommendation, which they think could be useful to know about the education reform communications in their country, majority of respondents expressed they wish the Ministry would develop more open culture and transparency policy making.        

3. RESULTS

A.
Research data on Public Support to Education Reform
1. Are you aware of any research done in your country showing public opinion about education reform?

	
[image: image2.wmf]Yes

No



	No: Albania, Bosnia-Herzegovina, 

Croatia, Bulgaria, Romania, Serbia 

Yes: Montenegro, Kosovo, Moldova 




2. If such research exists, please provide reference to the research:

MONTENEGRO:

There are two researches. The publisher of the first one is Ministry of education and science. Editor is Dr Perko Vukotić. This research is called ‘Opinions, evaluation and attitudes about present curriculum‘. English version isn’t available at this moment. The aims of this research are about what teachers, students and parents think concerning to present curriculum and about their suggestions for the new curriculum. Research was done in September in 2002. The second research was done by the agency called ‘ DAMAR ‘ from Podgorica. It is called ‘Attitudes and opinions about the education reform in Montenegro‘. English version also isn’t available at the moment. The research was done in December in 2001. It was realized in nine municipalities. Content of the research was about citizens’ general knowledge concerning to the education reform. Dr Božana Jelušić published in Prosvjetni rad large qualitative analyse of this research.

KOSOVO:

Kosova Education Center (KEC) has made a research on above-mentioned topic. It faced offence on the Ministry level due to lack of open-mindedness on actual topics. (This research is available in full electronic form in Albanian language at KEC.) 

MEST (Ministry of Education, Science and Technology) has issued two researches during the past year. In those researches all the stakeholders (school directors, teachers and parents) were involved. The researches were transparent but the results were not carried out in practice effectively. The curricula dpt. of MEST has the researches in downloadable format.   

MOLDOVA:

Partially in:

Public Opinion Barometer, Institute for Public Policy, 2000-2002 // www.ipp.md

Didactica Pro, Centrul Educational Pro Didactica, Chisinau, 2000-2002

SERBIA:

Only unofficial research or sporadic and questionable researches. For example, the case with two new theme “the civil education and religion education”. They are included in education system based at non- punctual questionnaire of general audience

If such research has never been done, please recommend an agency that could possibly do such a research (please provide the agency name, address, telephone and fax numbers, contact person).

· ALBANIA

Center for Democratic Education (CDE) 

Rruga e Elbasanit, Pallatet Fratari, Kulla 3. Nr 29, Tirana, 

Tel: + 355 4 340 378, Fax: + 355 4 340 379 

Email: bmusai@cde-ct.org, 

Contact: Bardhyl MUSAI, Director

Albanian Media Institute (ISHM)

Rruga Him Kolli, N0. 45, Tirana, 

Tel/fax: + 355 4 229800/247543

 Email: dkalaja@institutemedia.org, 

Contact: Diana Kalaja, Deputy Director

· BOSNIA-HERZEGOVINA

“Prism Research”, Market, Media and Social Research

Obala Kulina bana 15/I street, 71000 Sarajevo

Phone +387 33 251 230

e-mail: prism@bih.net.ba
www.prismresearch.ba
Research Director: Dino Đipa

 “Partner”, Reasearch Agency

Dragiše Vasića 1a street, Banja Luka

Phone: +387 51 318 853

Contact person: Gordana Vučković 

· CROATIA

Agency “Puls”

Trg žrtava fašizma 5

10 000 Zagreb, Croatia

contact: Mr. Damir Štrelov

tel. + 385 1 462 86 38

e-mail: dstrelov@puls.hr

· BULGARIA

National Institute of Education

125, Tzarigradsko shosse, blvd., bl.5

Tel/fax: +359 2 70 20 62

Assoc. Prof. Dr. Rositza Penkova

E-mail: director@nie.bg
· MOLDOVA

Institute for Public Policy,
28, Bulgara Str., Chisinau, MD 2001, Republic of Moldova

Director Arcadie Barbarosie

E-mail: Arcadie_Barbarosie@ipp.md 
Fone/Fax: (373 2) 27 67 86
· ROMANIA

Institute for Marketing and Survey 

Tel. 40123354500, 

Fax. 40123354508, 

e-mail: office@imas-inc.com
· SERBIA

Education Forum, Vojvode Brane 1, Belgrade, Serbia

Institute for Social Research – Center for Public Opinion Research (Prof. Dr. Ljiljana bačević, prof. Dr. Dragomir Pantić)

Strategic marketing (prof. Dr. Srdjan Bogosavljavić)

B.
Communications Effectiveness and Capacity
3. Have *communications* of the reform aims, achievements and problems played an important role in creation of public perception about the reform?
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No



	No: Albania, Serbia

In between: Croatia, Bosnia-Herzegovina, Montenegro, Romania  

Yes: Bulgaria, Kosovo, Moldova




4. Has education reform communication been successful so far?
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	No: Albania, Bosnia-Herzegovina, 

Croatia, Kosovo, Serbia 

In between: Bulgaria, Montenegro, Romania

Yes: Moldova 



Was the reform explained well to parents?
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	No: Albania, Bosnia-Herzegovina, Croatia, Kosovo, Moldova, Romania, Serbia

In between: Montenegro

Yes: Bulgaria




Do the teachers understand it?
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	No: Albania, Bosnia-Herzegovina, 

Croatia, Serbia 

In between: Bulgaria, Moldova, 

Montenegro, Romania 

Yes: Kosovo,




Was it explained in plain, understandable language?
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	No: Bosnia-Herzegovina, 

Croatia, Kosovo, Serbia

In between: Bulgaria, Moldova, Romania 

Yes: Albania, Montenegro




What are the weaknesses/strengths of that communication?

ALBANIA: 

It is a closed communication realized among a close group of people. There are not used professional criteria in methodology and in level of involvement.

BOSNIA-HERZEGOVINA:

It has a form of a public campaign and does not provide different sorts of information to different groups in the audience, for example parents, teachers, students. Also, it is not evident who stands behind it: the government, ministry of education?
BULGARIA: 

There is a need to be aired specialized TV show that will cover in-depth the education issues in our country. News reporters need to have understanding of the reform content.

CROATIA: 

The content and importance of the reform was not explained at all. There is much confusion and lack of understanding of the substantial issues and concepts in the reform. The main issue seems to be the duration of compulsory education, so debate is centered around the dilemma about the years of schooling – whether we should have eight or nine years of compulsory schooling. The content of education, the key themes such as framework curriculum, evaluation, etc. are not recognizable at all in media coverage. The issue of education in general doesn’t get enough attention in the media, so importance of this civil sector seems to be underestimated in the opinion of the general audience. Education is not treated as one of the key issues in restructuring the Croatian society on its way to European Union.

KOSOVO: 

Public information services within the MEST are ineffective. There’s no culture nor will of sharing ideas and information thus there’s no knowledge about education among public for the fact that education is not a priority issue among press for instance. Furthermore, public’s non-critical feedback towards the press does not encourage the press or MEST to reform their informing. No analytical or critical texts on education in the press, only one newspaper is presenting the topics with a critical approach. Most of the journalists are biased. Politics’ influence in newspapers very strong, 4/6 newspapers are politically oriented. The connection between journalists and the MEST is weak. E.g. the latest reform, the 9th grade, was not known among public due to weak announcing from the MEST. Journalists prefer NGOs as a source of educational information; this however depends on the political orientation of their employee. Teachers do understand the education reform but parents have difficulties with it due to lack of sources. Strength in this communication would be people’s good understanding and attitude that education is a tool to success. People are willing to sacrifice a lot in education. The problem anyhow is that the MEST or journalists are not making education an attractive topic. There’s not enough professionalism among journalists. Furthermore, the specialized educational media does not even exist. 

Also the provider of the information for the press ought to stress the importance and the key points of the message so that the journalists would be able to conduct an effective and relevant presentation. Understanding responsibilities needs to be worked on.

MOLDOVA:

MONTENEGRO: 

Weaknesses – insufficient training for media about issues concerning to our reform, insufficient parents’ knowledge about education, qualifications of our teams which cover reform of communication are relative. Strengths – electronic media covers our Republic in a good way.

ROMANIA:

The data obtained in the research carried out have enabled us to identify three levels of stratification of the teaching staff: 

a. The first stratum includes the reformers. They are informed and are constantly involved in applying the new curriculum. They represent about one-quarter of the teachers in compulsory education, and they do not yet benefit from any institutional support or encouragement.

b. The second stratum is heterogeneous in terms of its composition. It is the “silent” stratum of education that neither opposes nor promotes novelties. We call it the stratum of fluctuants. It includes about 40 percent of the teaching staff. Those representing it are waiting to see the direction in which the wind will blow, i. e., the “official” direction promoted by the Ministry in a system still dominated by centralizing tendencies. Very often they engage in opportunistic behaviour. 

c. Finally, there is the stratum of the uninterested or to put it more accurately, of the conservatives or the traditionalists. These make up about one-third of the teaching staff and include the young staff – especially those who are unqualified or temporarily employed in the system – and the older teachers who are already set in their teaching routines. 

More often than not, the teaching staff invests its trust in the capacities of the school management and of their colleagues for the application of the new curriculum and for the creation of certain learning facilities. Greatest trust is placed in those with whom the most direct relations can be established. The Ministry of Education and the school inspectors seem far removed from the teacher working in schools and are not much trusted by the latter. Given this situation, the larger the hierarchical distance or the distance over which authority is exercised, the more reduced the level of trust, a situation which precisely illustrates the orientation of the stock of social capital. Yet, in relative terms, the Ministry of Education and the inspectorates are trusted by a substantial number of teachers, who, at the same time, disregard the local authorities (the town halls and local councils) other than the school authorities. The implications of this information are remarkable. The education system is dependent not only on the willingness of teachers to attempt to apply the reform to the extent that it increases their social capital, but also on evident centralizing tendencies. The local authorities are trusted very little by the teaching staff who perceive the education system as functioning predominantly, if not exclusively, as a result of the corporatist components specific to it. The decentralization of the management of the education system and the transfer of certain managerial competencies to the local authorities risk being undermined by the corporatist orientations of the teaching staff, which seem to accept only the guiding competencies of the Ministry and of the related inspectorates.  

The absence of a coherent system of continuing education for the teaching staff, that would equip them to assimilate and to effectively apply the curriculum at the level of current classroom practice, generates a state of confusion among teachers. 

At least a quarter of the teaching staff have adopted the new curricular code and are acting to disseminate the new values and pedagogical approaches, making the reform process irreversible and guaranteeing continuity, accompanied by inevitable improvements, as the way to go in terms of future options for educational policy.

No geographical or residential (rural/ urban) differences are noted regarding access to the terminology specific to the new curricular code and to its corresponding use. This situation indicates a high level of coherence in the system in terms of the ethos of teaching.

It has raised awareness of the necessity to consistently promote a new teaching logic, intended to transform the “teacher-centered school” into a “student-centered school”.

Source: Lazar Vlasceanu et al., School at the Crossroads. Change and Continuity in the Compulsory Education Curriculum (2001)
SERBIA:

There is no concept of real systematic communication of education reform towards teachers, nor to public (with the goal to gain public support for the changes). Teachers are included through some aspects participatory seminars (only small percentage of them), public is sometimes informed through media about the direction of reform and new steps, but these are just information and not explanations. The whole plan is very unclear, it seems chaotic, too much of psychology, it seems like only psychologists are running the reform; too much of new terms.

It seems that the only communication goes throught the daily "Danas" which has a weekly attachment. But, that newspaper doesn't have a large circulation. It seems to me that the ideas of the Ministry are not clear enough and that is why teachers and parents are not really aware of how the future reform will look like.

Mass media is not involved enough.

Communication of MoE is one-sided, based on their occasional press conferences, which as a rule cause even greater chaos. Public opinion and teachers are completely uninformed about the plan of reform and it seems as if MoE does is reactive rather then proactive.   

There is no reform so we may say that there is trivial correlation

Unclear language, unclear concepts.
Fault of informations

There is no communication between MoE and public.

5. Does the Ministry of Education have a professional communicator?
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No


	No: Bosnia-Herzegovina, 

Moldova, Montenegro, Serbia

Yes: Albania, Bulgaria, Croatia, Kosovo, Romania 



What is his/hers title?  

ALBANIA: Professional communicator at the Ministry of Education (without any title)
BULGARIA: Public relations officer in the Ministry of Education and Science
CROATIA: Public relations person

KOSOVO: Head of Information Division for MEST

ROMANIA: Advisor in the Communication Department
6. How difficult/easy is it to obtain information from a Ministry:

for a citizen?
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How difficult/easy is it to obtain information from a Ministry:

for a journalist?
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How difficult/easy is it to obtain information from a Ministry:

for a researcher?
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Is it possible to obtain information from a Ministry:

by telephone?                 
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	No: Albania, Romania, Serbia

Yes: Bosnia-Herzegovina, Bulgaria, Croatia, Kosovo, Moldova, Montenegro



Is it possible to obtain information from a Ministry:

by e-mail?                 

	
[image: image13.wmf]Yes

No



	No: Albania, Bosnia-Herzegovina, 

Moldova, Serbia

Yes: Bulgaria, Croatia, Kosovo, Montenegro, Romania



Is it possible to obtain information from a Ministry:

From an information office?                 
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	No: Bosnia-Herzegovina, Moldova, 

Montenegro, Romania, Serbia

Yes: Albania, Bulgaria, Croatia, Kosovo




Does MoE have websites?
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	No: Albania, Bosnia-Herzegovina, 

Kosovo, Moldova

Yes: Bulgaria, Croatia, Montenegro, 

Romania, Serbia  




If yes, list the Web sites: 

BULGARIA: 

www.minedu.government.bg 

CROATIA: 

www.prosvjeta.hinet.hr  

MONTENEGRO: 
www.mpin.cg.yu; www.cccg–edu.cg.yu   

ROMANIA:

www.edu.ro 

SERBIA: 

www.min.edu.yu 
If MoE has a web site, please explain in a few sentences: Who are the target audiences of the websites?

BULGARIA: 
Pupils, students, parents, teachers, principals, researchers, experts in the field of education, etc.

CROATIA: 

Professional public, teachers, NGOs.
MONTENEGRO: 
Teachers, parents and social partners.

ROMANIA:

Teachers, parents and pupils, researchers, journalists, NGOs

SERBIA:
People who work in the field of education, especially professionals who know exactly what they are looking for.
How often is information on a website updated?

BULGARIA:
Monthly; When the Government and the Parliament take important decisions towards educational reform, the information is published on the website of MoES immediately.   
CROATIA:

Daily
MONTENEGRO:
www.mpin.cg.yu updates once in six months. This website is still under construction. It is not functional as well as modern. Data are not under control before updating and there are no links. www.cccg-edu.cg.yu will be updated very soon once in a week (it is once in a month now). This website is also under construction. We expect it to start working regularly 01. 12. 2002.

ROMANIA:
There are parts of the web that are updated every two-three months, some more frequently, some more seldom. For instance, students enrolment in high schools was updated every day during the examination period, but the text of the subject curriculum are updated only when revised.

SERBIA:

Not regularly. 

Depends from the actual themes, but information are not completed
What is the content of the website?

BULGARIA: 
Minister; Ministerial team; Press center; Forum; Structure; Research programs; International projects; Legislation, strategies, plans of action; Educational system; Competitions; Textbook; Curricula; Exemplary tests; Graduation Examinations Program; Curricula Projects, Regional Conference of Ministers of Science and Research from South - Eastern Europe - Sofia, 28-30 September 2002 - full story; etc.

CROATIA:
About the Ministry (organization, staff), projects, information, publications, law regulation, news

MONTENEGRO:
www.mpin.cg.yu is about our minister, some documents about our reform (White Paper); www.cccg-edu.cg.yu is about our curricular reform, there are also some translations.

ROMANIA:
Ministry orders and other documents, programs analysis; Pre-university, higher education, minorities; Prognosis and development, social partnership

Press items, news.

SERBIA:
Information about new publications, meetings, laws, tenders, announcements, and structure of the Ministry (mainly names telephone numbers of Minister and deputies). 




What portion of the website (please insert an estimated percentage) is devoted to: 

	Percentage by Country:
	Public information (information that taxpayers have right to now, providing for accountability and transparency, i.e. tender results, budgetary spending, decisions about school recapping, etc.)
	News about the education issues, reform, achievement, problems, innovation, case studies, etc.

	BULGARIA
	20 %
	80 %

	CROATIA
	70 %
	30 %

	MONTENEGRO
	0 %
	100 %

	ROMANIA
	10 %
	70 %

	SERBIA
	20 %
	80 %

	Average: 
	25 %
	75 %


Is there a data availability on daily/monthly number of visits to the sites?

BULGARIA: Yes 

CROATIA: Yes
MONTENEGRO: No

ROMANIA: No
SERBIA: No
What other tools does MoE use in communicating the educational reform?

	
	Organization of conferences
	Organization of Round tables
	Manuals and bulletins
	Other

	ALBANIA
	YES
	YES
	NO
	

	BOSNIA-HERZEGOVINA
	YES
	YES
	YES
	Articles and announcements in daily and weekly newspapers, interviews and discussions on TV and radio

	BULGARIA
	YES
	YES
	YES
	Booklet for a general audience

	CROATIA
	YES
	NO
	YES (but not adequate)
	

	KOSOVO
	YES (Not enough informing, no high-quality professionals)
	YES Not enough informing, no high-quality professionals)
	YES
	

	MONTENEGRO
	YES
	YES
	YES
	Advertising materials, billboards, brochures, stickers

	MOLDOVA
	YES
	YES
	YES
	Informational Letters to Local Governments

	SERBIA
	YES
	YES
	YES
	Published special papers concerning the educational reform and they are using educational supplements in newspaper

	ROMANIA
	YES
	YES
	YES
	Teacher Training


7. Do education NGOs in your country have effective communications?
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	No: Bosnia-Herzegovina, Croatia, Montenegro

In between: Albania 

Yes: Bulgaria, Kosovo, 

Moldova, Romania, Serbia




Do NGOs in your country in general have a communicator – PR person?
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	No: Albania, Bosnia-Herzegovina, Croatia, Kosovo, Montenegro

Yes: Bulgaria, Moldova, Romania, Serbia




How difficult/easy is it to obtain information from an NGO working in a field of education for a citizen?
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Very difficult: Montenegro
Difficult:

In between: Albania, Croatia

Easy: Bosnia-Herzegovina, Bulgaria, Kosovo, Romania, Serbia

Very Easy: Moldova
How difficult/easy is it to obtain information from an NGO working in a field of education for a journalist?
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Very Easy: Kosovo, Moldova, Serbia
How difficult/easy is it to obtain information from an NGO working in a field of education for a researcher?
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Do the educational NGOs have websites?
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	No: 

Yes: Albania, Bosnia and Herzegovina,Bulgaria, Croatia, Kosovo, Moldova, Montenegro, Romania, Serbia




If yes, list the Web sites: 

ALBANIA:

Center for Democratic Education - www.cde-ct.org 

BOSNIA-HERZEGOVINA: Step by Step – www.coi-stepbystep.ba,

The Student Resource Center – www.soros.org.ba/~srce  

World University Service of Bosnia-Herzegovina - www.sus.ba 

BULGARIA: 
Open Society Foundation - http://www.osf.bg 

http://www.sca; 

Institute for International Cooperation at the Association of the German Popular Universities - http://www.iizdvv-bg.org; 

Bulgarian Open Education Centre Foundation - http://members.bitex.com/oec  

CROATIA:

Forum for Freedom in Education - www.fso.hr 

Step by step - www.korakpokorak.hr 

Center for Education and Consulting of Women - www.zamir.net/~cesi 



KOSOVO:

Kosova Education Center - http://www.kec-ks.org  

Kosovo Educator Development Project - http://www.kedp.ca 

http://www.savethechildren.org/home.shtml 

MOLDOVA:

Pro education - www.proeducation.md 

Institute for Public Policy - www.ipp.md 

MONTENEGRO:
Pedagogical Center of Montenegro - www.pccg.cg.yu 

www.ndc.org 

ROMANIA:

Center Education 2000+ - www.cedu.ro
Center for Education and Professional Development - www.stepbystep.ro
1Educat - www.1educat.ro
Civil Society Development Foundation - www.fdsc.ro
SERBIA:

Education Forum - www.eforum.eu.org 




Fund for an Open Society Serbia - www.fosyu.org.
Belgrade Open School - www.bos.org.yu 
If yes, please explain in a few sentences: Who are the target audiences of the websites?

ALBANIA:
Educators, trainers, teachers of compulsory, high and university education, NGOs and agencies, administrators and decision makers of education in the country, parents, students, etc.

BOSNIA-HERZEGOVINA: The target audience is mostly final users. Almost all local NGOs function as service providers and the website addresses the potential users.
BULGARIA: 
Pupils, students, parents, teachers, principals, researchers, experts in the field of education, unemployed, unionist, etc.

CROATIA: 

Forum for Freedom in Education – teachers

Step by step – parents

Center for Education and Consulting of Women - teachers and students
KOSOVO:
Donors, local and international partners, educators, school staff in different levels. English language skills are required. KEDP’s web pages are updated in 4 languages: English, French, Albanian, Serbian. KEC is working on Albanian pages to serve and reach the local community more effectively. Save the Children has their pages in English.  

MOLDOVA:

Teachers, in many cases only from Chisinau.
MONTENEGRO: 
Teachers, school heads, parents, national and ethnic groups
ROMANIA:

Teachers, parents.


SERBIA:

Experts in the field of education, teachers and general public.
How often is information on a website updated?

ALBANIA:

Monthly
BOSNIA-HERZEGOVINA: Not regularly
BULGARIA: 
Twice in a month. In case of important events, the information is published immediately
CROATIA:

Depends on the organization
KOSOVO:

Two to four times a month depending on the need and demand
MOLDOVA:

Daily

MONTENEGRO:
www.pccg.cg.yu - twice a year; www.ndc.org - twice a month.

ROMANIA:

Information on the website www.1educat.ro is updated twice a week.
SERBIA:

Monthly
What is the content of the website?

ALBANIA:
The website of Center for Democratic Education contains information on history, programs, strategy, partners, target groups and contacts of the organization.
BOSNIA-HERZEGOVINA: Programs offered, general information about organization, and their mission.
BULGARIA:
Mission: Programmes; Projects; Partners; I - centers; Who is who; Strategic goal; Links; etc
CROATIA:

About activities, history of activities, programs, news, publication
KOSOVO:
To give general information on the organization (goals, staff) as well as detailed information about programs that the NGO implements. Informing of actual news and educational events in the region as well as of the donors and partners that are involved in education in the area. Photos serve as to help people take a look inside education. Downloadable publications that the organization has released are also presented.
MOLDOVA:

Curricula, Assessment, Teacher training, Management, Educational policies.
MONTENEGRO:
Contents are about education, alternative education as well as civic education
ROMANIA:
www.cedu.ro: Projects, Programs offered, Opportunities for further training
SERBIA:
Current activities, Results of researches, Press conference reports, Members CVs and general information about the NGO, Paper about expertise and theory, Announcements
Is there a data availability on daily/monthly number of visits to the sites?
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	No: Albania, Bosnia-Herzegovina, 

Kosovo, Montenegro, Romania, Serbia

Yes: Bulgaria, Croatia, Moldova 




What other tools Educational NGOs use in communicating the educational reform?

	
	Organization of conferences
	Organization of Round tables
	Manuals and bulletins
	Other

	ALBANIA
	YES
	YES
	YES
	

	BOSNIA-HERZEGOVINA
	YES
	YES
	NO
	

	BULGARIA
	YES
	YES
	YES
	Financial support of educational projects

	CROATIA
	NO
	NO
	NO
	

	KOSOVO
	YES
	YES
	YES
	Holding trainings and workshops

	MONTENEGRO
	NO
	YES
	YES
	

	MOLDOVA
	YES
	YES
	YES
	Articles in newspapers

	SERBIA
	YES
	YES
	YES
	press conferences, public debates, presentations of guests with some new ideas from the field of education, periodical publications

	ROMANIA
	YES
	YES
	YES
	Teacher Training


C.
Stakeholders’ Habits and the Existing Media Market
8. Rank the sources of information that influence the opinion of main education change stakeholders (both the supporters or opponents of the reform) by their importance 

(use the scale from 1 - most important to 5 - least important)?

	Sources of information:

Ranking by countries:
	Mainstream media (daily/weekly press, TV, radio)
	Specialized, so called "trade press" (educators journals, bulletins issued by scientific or research institutes, etc)
	Conferences and round tables with domestic / or with international participants
	Visits of neighboring or western countries
	Other

	ALBANIA
	1
	3
	2
	4
	5

	BOSNIA-HERZEGOVINA
	1
	4
	2
	3
	5

	BULGARIA
	3
	2
	1
	4
	5

	CROATIA
	4
	5
	1
	2
	3 (Economical sector)

	KOSOVO
	1
	3
	2
	4
	5 

	MONTENEGRO
	1
	4
	2
	3
	5

	MOLDOVA
	4
	3
	1
	2
	5 (Informational Letters to Local Governments)

	SERBIA
	1
	2
	3
	4
	5 (conversations, exchange of information in professional circles, among parents, etc.) 

	ROMANIA
	2
	4
	1
	3
	5 (Ministerial regulations without teacher training or all explanations)

	Average
	2
	3,33
	1,66
	3,22
	4,22


9. Can you please list the most influential specialized education journals and bulletins in your country? (Please provide the title of the publication, publisher, name and telephone/email contact of the editor)?

	ALBANIA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Mësuesi 

(Teacher)
	Ministry of Education and Science
	Ilir Kanini
	Weekly
	Teachers 

	Revista pedagogjike

(Pedagogical Journal)
	Institute of Pedagogical Studies
	Erlehta Mato
	Quarterly
	Teachers

	Bulletin of IPS
	Institute of Pedagogical Studies
	Erlehta Mato
	Not clear
	Teachers 

	Mprehtësi (Sharpness of Mind)
	Center for Democratic Education
	Eljona Boce
	Quarterly
	Teachers, University teachers and students


	BOSNIA-HERZEGOVINA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Prosvjetni list
	
	
	Monthly
	Teachers


	BULGARIA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Pedagogy
	Central Editorial Office of Ministry of Education and Science

(+359 2) 701853  
	Prof. P.Petrov

e-mail: grpi@dir.bg
	Monthly,

400
	Teachers, students, pupils, principals, researchers etc.

	Preschool Education
	Central Editorial Office of Ministry of Education and Science

(+359 2) 704541
	Assoc.Prof.  Dimitur Gjurov

e-mail: grpi@dir.bg
	Monthly,

1000
	Teachers, students, pupils, principals, researchers etc.

	Primary Education
	Central Editorial Office of Ministry of Education and Science

(+359 2) 704509
	Prof.Dr. St. Zdravkova

e-mail: grpi@dir.bg
	Bimonthly,

700
	Teachers, students, pupils, principals, researchers etc.

	Strategies for Policy in Science and Education
	Ministry of Education and Science,

National Institute of Education

(+359 2) 738437
	Prof. 

Al. Andonov

e-mail: STRATEGIES_NIO@yahoo.com
	Quarterly,

400
	Teachers, students, principals, experts, researchers etc


	CROATIA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Školske novine
	Školske novine

A. Hebranga 40, Zagreb 

tel: 48 55 720, 48 55 824
fax: 48 55 712
	Marijan Šimeg, 

tel: 48 55 709, 

48 55 720
	weekly
	Teachers

	Prosvjetni vjesnik
	Ministry of Education and Sport, 

Trg hrvatskih velikana 6, Zagreb

Tel. 385 1 4569 000
	Prof. Josip Milat, Ph.D.

Tel.385 1 3820 246
	4 times a year
	Teachers

	Napredak
	Croatian Pedagogical-Literary Society, 

Trg maršala Tita 4, Zagreb

Tel. 385 1 4855 713

Fax.  385 1 4810 396

e-mail: hpzk@zg.hinet.hr
	Prof. Dubravka Maleš, Ph.D.
	4 times a year
	Researcher / scientific


	KOSOVO

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Shkendija
	
	Sylejman Dermaku
	Monthly
	All groups involved in education 


	MOLDOVA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Buletinul Invatamintului
(bulletin)
	Ministry of Education

Phone (373 2) 23 27 27

Fax (373 2) 23 34 73
	-
	Monthly
	Teachers

Managers

	Didactica Pro (journal)
	Centrul Educational Pro Didactica,

Nicolaescu Liliana (373 2) 54 19 94


	Redactia Didactica Pro,

Nadea Cristea (373 2) 54 29 76
	Monthly
	Teachers

Managers
Parents

	Faclia
(newspaper)
	Faclia,

Tudor Rusu,

(373 2) 23 37 91
	-
	Weekly
	Students

Teachers

Managers
Parents


	MONTENEGRO

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Prosvjetni rad
	Department for publication of textbooks and teaching aids

Phone:

+38181230413

Fax:

+38181230406
	Miroje Vuković

Phone/fax: +3818128285

Phone:

+38181/248673
	Twice in a month
	Teachers, parents, partners

	Vaspitanje i obrazovanje
	Department for publication of textbooks and teaching aids

Phone:

+38181230413

Fax:

38181230406
	Dr. Pavle Gazivoda

Phone/fax: +38181/265014
	Once in a month
	Teachers, experts in education


	ROMANIA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Tribuna Invatamantului
	Aramis
	tribuna@megapress.ro
	Weekly
	Teachers


	SERBIA

	The name of journal/bulletin
	Name and contact of the Publisher
	Name and contact information of the editor
	Frequency of publishing and circulation
	The target audience

(profile of the readers)

	Nastava i vaspitanje
	Društvo pedagoga Srbije
	Društvo pedagoga Srbije
	
	Teachers

	Učitelj
	
	Savez učiteljskih društava Srbije
	6
	Teachers

	Psihologija
	
	Centar za primenjenu psihologiju
	2-4 times per year
	Psychologists, researchers, practitioners 

	Hemijski pregled


	
	Srpsko hemijsko društvo
	Every two months
	Teachers of chemistry

	 Nova skola
	Danas
	Vesna Roganovc
	weekly
	teachers, parents...

	Prosvetni pregled
	Prosvetni pregled
	Biljana Stupar
	weekly
	teachers (all schools in Serbia)


10. Can you please provide a list of specialized, regular TV or radio shows that have an in-depth coverage of education issues in your country?  Please provide the title of the show, name of the media outlet, name and contact of the editor, day/time when it is aired, and for whom it is made (general audience, parents, teachers, all of them?)

	ALBANIA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Open University 
	Private TV Arbëria
	Rezear Xhaxhiu
	8.00 pm, Tuesday
	Policy makers, administrators, teachers, students, etc.

	The school today
	Public TVSH
	Dhimiter Filto
	5:00 pm

Friday
	Policy makers, administrators, teachers, parents, students, etc.


	BULGARIA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Po sveta i u nas
	BNT
	news@bnt.bg
	Every day,

8 pm 
	General audience, parents, teachers

	bTV novinite
	bTV
	news@btv.bg
	Every day,

7,30 pm
	General audience, parents, teachers


	CROATIA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Obiteljski vrtuljak (part of the show)
	TV
	Nataša Kraljević-Kolbas
	Sunday 13,45-14,15
	Parents

	Spajalica
	TV
	
	Friday, 10-11
	


	KOSOVO

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	There are none
	
	
	
	


	MOLDOVA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Alma Mater
	National Radio
	Fiser Tatiana, (373 2) 72 13 96
	Friday, 17:20 - 18:00
	Students

Teachers

Managers
Parents

	Education for All
	NIT TV
	Gula Iurie, (373 2) 43 80 34
	Wednesday, 18:20-19:00
	Students

Teachers

Managers
Parents


	MONTENEGRO

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Mozaik
	Radio Montenegro       (channel 1)
	Ljiljana Ivanović

Phone                + (0)81224457

Mobile 069311434
	Once in a week

(On Tuesday at 10 o’clock in the morning)
	Mostly parents


	ROMANIA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	Problemele scolii
	REALITATEA TV channel
	Catalin Croitoru
	Wednesday evening
	General audience

	Invatamantul azi
	ROMANIA CULTURAL radio
	Bogdan Vilceanu
	Monday morning
	General audience


	SERBIA

	The title of the Show
	Name of the media outlet
	Name and contact information of the editor
	Day/time when it is aired
	The target audience

	There is not one regular show about education .In radio show »Vreme radoznalosti« and in program of Radio Bgd, there are often themes about education but they are not prepared systematically, but rather upon special occasions (enrolments of new students). 


11. Can you provide a list of daily newspapers that have regular educational supplements once a week or once a month?  Please provide the contacts as well.

	ALBANIA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	
	
	
	
	

	
	
	
	
	


	BOSNIA AND HERZEGOVINA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	Oslobodjenje
	On Sundays
	
	Only in the paper
	General audience


	BULGARIA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	24 hours; The supplements are published when have actual problems in relation to educational reform - for instance school leaving examinations.
	The supplement is not regular, but it is published when has actual problems in relation to educational reform
	Yaroslava Prohazkova, tel.: 942 2561

47, Tzarigradsko shosse, blvd.
	The supplement is distributed only in the paper. The circulation is firm secret.  
	General audience, parents, teachers, pupils.

	Trud; Petuchnik
	The supplement is published every Friday. It contains service information on all the stages of education -from preschool education to higher education and further education
	Aneta Petkova tel.: 9214 136 47 A, Tzarigradsko shosse, blvd.  
	The supplement is distributed only in the paper. The circulation is 400 000 - 500 000. 
	General audience, parents, teachers, pupils.


	CROATIA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	There are no regular educational supplements
	
	
	
	

	
	
	
	
	


	KOSOVO

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	Zeri newspaper
	Daily
	Bul Salihu

B_salihu@hotmail.com
	
	

	Koha Ditore
	Daily
	Agron Bajrami
	
	

	Bota Sot
	Daily
	Xhevdet Mazreras
	
	

	24 ore
	Daily
	Rasim Selmanay
	
	


	MOLDOVA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	-
	
	
	
	

	
	
	
	
	


	MONTENEGRO

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	Pobjeda

The name of the supplement is     ‘Zvijezdana pobjeda’ (Star like victory) 
	Once in a week 

(On Thursday)
	Nada Radević

Phone:            +38181264458
	Supplement is distributed separately. Circulation is 16000.
	Pupils 

	Pobjeda
	Every Sunday
	Vesna Šofranac

Mobile:

067281201
	Only in the paper. Circulation is 16000
	Parents and teachers


	ROMANIA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	Adevarul
	Twice a week:

Tuesday and Wednesday
	redactia@adevarul.kappa.ro
	The top newspaper in Romania
	General audience

	Evenimentul Zilei
	Once a week
	www.evz.ro
tel  (40-21)2022077
	Among the most widely read
	General audience

	Romania Libera
	Once a week
	Tel. 2243640

Fax. 2243986

redactia@rlb.kappa.ro
	Among the most widely read
	General audience


	SERBIA

	Name of the newspaper and name of the supplement
	How often is supplement published / what day, what week in the month, etc.
	Name and contact information of the editor
	Is the supplement distributed only in the paper, or separately as well?  What is the circulation?
	The target audience

	Danas, Nova skola
	Occasionally, not regularly
	Vesna Roganovic
	in the paper. Circulation of about 15.000
	Educated middle class


12. To what extent do the media have solid understanding of the issues surrounding the education reform? 
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13. To what extent do the specialized educational media have solid understanding of the issues surrounding the education reform? 
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Unsatisfactory: Croatia
Weak: Kosovo, Romania
Average: Albania, Bosnia-Herzegovina, Moldova 

Good: Bulgaria, Montenegro

Outstanding:

*Serbia – there are no specialized educational media

14. To what extent are the reporters experienced on covering educational issues?
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Unsatisfactory: Bosnia-Herzegovina

Weak: Albania, Kosovo, Moldova, Romania, Serbia
Average: Bulgaria, Croatia, 

Good: Montenegro

Outstanding:

Do they need further training and resources?
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	No: 

Yes: Albania, Bosnia-Herzegovina, Bulgaria, Croatia, Kosovo, Moldova, Montenegro, Romania, Serbia  




15. Who are the three most significant, influential, and professional reporters (either TV, radio, or press) in your country who are specialized in covering education issues?  Can you please provide their name, contact, and name of media outlet where they work?

	ALBANIA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Rezear Xhaxhiu
	Rruga e kavajes

Prane samsungut

Tel: 04 243932 / 234700

Tel./Fax studio: 04 227575

Mob: +355 68 20 40 033

telearberia@albaniaonline.net
	TV Arberia University today
	Not available at the moment
	Sometimes
	

	Karolina Risto
	Gazeta Shqiptare

Tel – fax: 04 25 7933 / 25 7934          / 25 79 69

Mob: +355 68 20 30 434

Internet: www.balkanweb.com
Email: gazetashqiptare@hotmail.com
	Gazeta Shqiptare,

Social issues 

(Incl. Education)
	Not available at the moment
	Sometimes
	

	Olimbi Velaj
	Gazeta Ballkan

Tel – fax: 04 22 99 54

Mob: +355 69 20 93 862

Internet:   www.ballkan.com
	Gazeta Ballkan

Social issues 

(Incl. Education)
	Not available

At the moment
	Sometimes
	


	BOSNIA AND HERZEGOVINA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	No specialized reporters on education issues


	BULGARIA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Zarja Kaleva
	716573

azbuki@minedu.government.bg
	AzBuki - weekly,

Education
	Paper -”European conference on Lifelong Learning” 
	Frequent
	No

	Tania Petrova
	9885721

society@

segabg.com
	Sega - daily,

Society
	Papers on final examinations in school
	Frequent
	No

	Antonina Topalova
	713758

e-mail: a.topalova@nie.bg 
	AzBuki - weekly,

Priorities - the page of the National Institute of Education 
	Paper - “Bulgaria - a Balkan center of the movement Education for All”
	Frequent
	Yes


	CROATIA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Sunčica Findak-Žigić
	Croatian national television, 

Prisavlje 3, Zagreb

Tel. 385 1 634 26 34
	Croatian national television
	
	Yes
	No

	Ivana Kalodjera-Brkić
	“Jutarnji list”, Slavonska avenija bb, Zagreb

tel. 385 1 6103 101
	Daily news paper

“Jutarnji list”
	
	No
	No

	Irena Kustura
	“Večernji list”

Slavonska avenija bb, Zagreb

tel. 385 1 3600 600
	Daily news paper

“Večernji list”
	
	No
	No


	KOSOVO

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Zeri Ditor
	B. Salihu
	Zeri Newspaper
	
	
	

	Koha Ditore
	Gjergs Filipas
	Koha Newspaper
	
	
	

	TV 21
	
	TV 21
	
	
	


	MOLDOVA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Cristea Nadia
	(373 2) 54 29 76
	Didactica Pro
	
	Frequent
	-

	Fiser Tatiana
	(373 2) 72 13 96
	National Radio
	Alma Mater
	Frequent
	-

	Rusu Tudor
	(373 2) 23 37 91
	Faclia
	
	Frequent
	-


	MONTENEGRO

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(Please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Vesna Šofranac
	Mobile: 067281201
	Pobjeda           (newspape)

Name of column she writes for Pobjeda is ‘Education’
	She was born on 04. 12. In 1958 in Bar (Montenegro). She finished elementary and secondary school in Podgorica. She finished low school in Podgorica. She attended Yugoslav school for journalism in 1983. Since 1981 she has worked in Pobjeda as a reporter. 
	Frequent 
	Pobjeda’s annual award and an award as a contributor of Prosvjetni rad

	Ljiljana Ivanović
	Phone:+(0)8122 44 57

Email:

jodzo@cg.yu
	Radio Montenegro
	She was born on 02. 06. In 1949 in Šabac (Serbia). She finished elementary and secondary school in Belgrade as well as faculty of philosophy. From 1976 to 1988 she worked in grammar school in Nikšić as a teacher. Since 1988 she has worked in Radio Montenegro as a reporter.
	Frequent
	Award as a contributor of Prosvjetni rad


	ROMANIA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Madalina Mandas Vergu
	Tel.2240067

Fax.2243712

redactia@adevarul.kappa.ro
	ADEVARUL:

Tineret-Invatamant
	
	frequent
	Don’t know

	Eugen Chelemen
	Tel.2240067

Fax.2243712

redactia@adevarul.kappa.ro
	ADEVARUL:

Tineret-Invatamant
	
	frequent
	Don’t know

	Aida Danaila
	Tel. 2243640

Fax. 2243986

redactia@rlb.kappa.ro
	ROMANIA LIBERA:

Societate
	
	frequent
	Don’t know


	SERBIA

	Name
	Contact information
	Media outlet where he/she works, name of show/column he/she writes for 
	 References

(please provide CV and other references)
	Participation at conferences and round tables on education reform (is it: frequent, sometimes, never)
	Journalistic awards and other achievements

	Olga Nikolić
	Mejl: olgan@infosky.net 

063 / 383 736
	Glas, dnevni list
	
	She is interested, but the ministry does not send her invitation because she is critical towards them.
	

	Slobodanka Ast
	
	Vreme, nedeljnik
	
	Experienced in education 
	

	Bojana Cebic Cvetkovic
	063/ 650 437
	Prosvetni pregled & Konrad Adenauer web site
	
	Freqently
	


16. What is an approximate portion of the schools in your country that have the
Internet access?  Do all the teachers have it?

ALBANIA: 
There are no exact figures available for this issue. However, according to an approximate estimation there is a very small number of schools having Internet access, and they are mainly located in the capital. 

BOSNIA-HERZEGOVINA: Primary schools: 43% have internet connection, out of which number 33% uses regular telephone line, 7% has ISDN line and 3% direct link.

Secondary schools: 70% has Internet connection (25% ISDN line)

Source: BH Telecom report published in daily newspaper “Oslobodjenje” on December 3 and 10, 2002.

BULGARIA: 
539 schools have the Internet access. All the teachers do not have the Internet access

CROATIA:
1373 schools –all compulsory and secondary schools. All secondary schools have at least one computer cabinet with 12-15 computers connected with Internet.

KOSOVO:
It is estimated to be about 5-10 % throughout all the levels. Communication infrastructure has just been established. Lack of money and interest as well as organizational problems in the MEST and department of education in the municipality levels are the biggest setbacks. In many municipalities teachers together with school directors are running for the basics first, thereafter computers may be considered.

MOLDOVA:

10% of schools and 5% of teachers have the Internet access.
MONTENEGRO:
Exact number of the schools in Montenegro that have the Internet access is 37 (altogether elementary and secondary schools). Twelve of them have got websites. Most of the teachers don’t have Internet access.

ROMANIA:

10%.  All the teachers don’t have the Internet access.
SERBIA:

5 % number of teachers have Internet access.
17. Please add other comments, suggestions, recommendations, which you think could be useful to know about education reform communications in your country.

ALBANIA: 

1.   MoE should inform openly the public throughout the media.

2. Institutionalisation in national level of the independent consultative group(s) near Ministry of Education and Science and/or near the Prime Minister in order to regularly inform and suggest/consult.

BULGARIA: 
To develop more open culture of information sharing and transparency of policy-making. The Ministry of Education and Science to establish effective communications and effective use of mass media in the process of policy and social change.

KOSOVO:
MEST is the core of the problems related to educational communication. The sooner MEST makes education an attractive topic to the media; the sooner people gain information become aware of the educational reforms. At present the press is feeding on sensational topics, which sell. Education does not sell. As soon as this country will stabilize the media’s interest towards education will increase. Also if transparency were worked on, the public would have more interest because there would be something educational to follow in the daily news. The term Issue Attention Cycle describes this phenomenon.

MOLDOVA:

Appoint a special person for PR in Ministry of Education.
MONTENEGRO:
In any case further training for journalists who are in charge for the issues about education. Broadcasting special programs in our media. Making as much as possible contact programs on TV and radio stations. Implementation of already planned solutions from The Book of Changes (White Paper) which predicts a position of communicator in our Ministry.

ROMANIA:
Given the difficulty with which we filled in the questionnaire it is obvious communication practice and date bases are rather weak in Romania. Communication could be improved through more transparency on behalf of the educational administration – central (ministry) or local (inspectorates). It is also needed to have trained people in communicating educational issues.

SERBIA:
Problems are multiple. Reform is led by a group of people (in fact only one person is really in charge) within the Ministry, mainly people brought to power after changes in the country. First problem is within the Ministry, where people outside of above-mentioned group do not know what is really going on.  Second problem is communication with schools and teachers. They are still considered like some one who is only informed about the reform, some one who has to implement it, and not some one who IS part of the reform, a partner in its development. There was small part of teachers involved into mass “Conversations about the reform” and “ We in the reform” actions in schools (workshops with representatives of teachers and parents.) The results have been some kind of summaries in the Ministry, with very unclear implications. Ministry uses this to claim that everyone is involved into the reform, when in fact everybody is confused. Nobody knows what exactly is going on, what are the priorities, they are burdened with seminars and novelties. They are not systematically informed about the undertaken steps. The third problem is communication with the public.      
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